
The Walnuts,
Orpington is Changing...
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The map shows Orpington’s Principal Non-Food catchment 

area, derived from 2,583 postcodes collected over a full  

trading week. 

The Primary segment represents the home location of 50% of 
Orpington shoppers. The Secondary segment represents the 
home locations of the next 25% of Orpington shoppers and  
the Tertiary segment a further 15%.

•	 The total resident population within the Principal

	 catchment area is 417k

•	 The Primary segment has a resident population of 59k

•	 The Secondary segment, extending strongly to the  

	 South and West, has a resident population of 52k

Of residents are Family Lifestage 

8% above GB average33%

Orpington College students 

located on site8,000



Orpington
•	 Major town centre regeneration.

•	 Well configured and affordable units.

•	 True mixed use development

Orpington is an Outer London suburb located within the Borough 
of Bromley. Orpington College, now part of Bromley College, has 
around 8,000 students, of whom about 5,000 are adult learners, 
including both full and part timers. 

The Orpington demographic is heavily weighted towards an 
affluent family orientated catchment with 61% being classed in the 
ABC1 urban area class grouping.

In the year to September 2011, the most recent readily available 
evidence, local unemployment was 6.9% compared to the London 
regional average of 9.2% and a national average of 7.9%. 

The Orpington public library, opened in May 2011, reports an 
average of 8,500 visitors a week, nearly half a million visits a year.

The Walnuts Shopping Centre forms the primary retail circuit in the 
town, offering a variety of leisure facilities, a major supermarket and 
varied retail tenant mix. The Crown House development will further 
enhance the retail offer and ensure better penetration into the 
already very strong catchment. When complete, the development 
will cement the Walnuts position as an important mixed use 
destination in the Greater London area.

400,000 SQ FT
of retail space

520
parking spaces

footfall p.a.

6,500,000



The Shopper
The graph highlights the relationship between average 

resident household income and retail expenditure on 

Food and Non-Grocery. 

While income provides a good indication of catchment 
affluence, it tells only a partial story about the
propensity for retail spending.

•	 Average Household income is 9% above the

	 GB average, rising to 11% above in the

	 Secondary segment.

•	 Similarly, Non-Grocery spend is 7% above

	 the GB average.

•	 Food spend is 5% above GB, rising to 7%

	 above in the Secondary.
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household income9%

Are either wealthy achievers  

or comfortably off68%

57M Trading gap of 57 million pounds

45% of which is from existing shoppers

Location with 16 minute 

access to central LondonM25

Proposed leisure development will significantly  

improve penetration to core catchment areasCORE



The Development
•	 50,000 sq ft of new retail, restaurant and cinema opening Autumn 

	 2013 in the busiest footfall location

•	 A new 7 screen Odeon Cinema

•	 Shop units available from 2,300 sq ft - 10,670 sq ft 

	 (with trading Mezzanine potential to increase floor area)

•	 3 restaurants of between 2,600 and 2,700 sq ft, plus mezzanine potential

•	 Opposite the entrance to 500 space shopping centre car park

•	 High Quality development to be the catalyst for future regeneration

•	 Existing anchor occupiers include Argos, Wilkinson, Peacocks, 

	 New Look, Mackays, J.Sainsbury, Orpington College and Orpington Library



Save the Children

High Street

H
om

ef
ie

ld
 R

oa
d

Dryden way

Car Park
270 spaces

Orpington
College

Lych Gate Road

Car Park
520 Spaces

A
 T

im
e 

Fo
r 

Fl
ow

er
s

B
ar

cl
ey

s 
B

an
k

Silver
Lounge

Data News

Francis Chappell

Offices

Sc
ot

ts
 K

itc
he

n

Card
Factory

Sh
oe

 Z
on

e

H
ar

ve
y 

Th
om

ps
on

The Works

Julian Graves

The
FragranceShop

Th
e 

H
ar

ve
st

 M
oo

n

Art Style

Claires 

The Gift Outlet

Herbal World

Tone Clothing

esuohera
W enohpr a

C

Pa
pe

rb
ox

34
/3

6

37
sdni

H F

sr evaS

sli a
N r at S doo

wyll o
H

Walnuts Leisure Centre

KC’s 
Cafe & 

Restaurant

Lloyds
BankTh

e 
Ed

in
bo

ro
ug

h
W

ol
le

n 
M

ill

Ry
m

an
s

JD
 S

po
rt

s

Ic
el

an
d

Orpington Library

Under
Development

Love Coffee

11

Ca
rd

 F
ac

to
ry

Ca
sh

 G
en

er
at

or
s

79/81

15

Seating Area

Proposed New 
Development Site

25,000 sq ft
of New Retail 

and restaurants

Proposed Layout
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Project Timescales 2013 - 2014

•	 The start of construction - early 2013

•	 Retail units open - winter 2013

•	 Cinema & restaurants open - spring 2014

Unit Sq ft Sq m

R1 2,680 249

R2 2,700 250.8

R3 2,600 241.5

SU3 4,570 425

LSU 6,100 566

SU2 2,300 213.6

SU1 2,300 213.6

Total 23,250 2,159.5



www.thewalnutsshoppingcentre.com

For further information, plans and quoting rents/terms please contact the sole letting agents:

Tim Hance

+44 (0)20 7016 5344
tim.hance@primeretailproperty.com

Will Thomas

+44 (0)20 7317 3717
wthomas@klmproperty.co.uk

Dominic Brady

+44 (0)20 7317 3726
dbrady@klmproperty.co.uk

Misrepresentation Act These particulars do not constitute part of an offer or contract. They are intended as a guide to prospective purchasers or lessees. All reasonable care has been taken in the preparation of these particulars but their accuracy is not guaranteed. The purchaser or 
lessees should satisfy themselves as to the correctness. Neither the agents or the vendors or the lessees are to be or become under any liability or claim i respect of these particulars. These particulars are supplied on the understanding that all negotiations are concluded through this office.


